
INSTRUCTOR

STUDENT 
LEARNING
OUTCOMES

Praticum and lecture Wednesday Periods 9-11 WEIM Room G215                                            

Grade of C or better in RTV3101 and RTV3511

It is recommended that students own a MacBook Pro laptop with 32GB RAM and have access to the 
Adobe Creative Cloud Software.  Students will have access to the MPMT Mac editing lab with desk top 
video editing.

Professor Tim Sorel 
Contact Info: tsorel@jou.ufl.edu |   352-392-2849  | Office: 1080 Weimer Hall 
Office Hours: Tuesday 1-3pm and Wednesday 12-1pm
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S I N G L E  C A M E R A  P R O D U C T I O N -  B ra n d e d  C o n t e n t

My name is Professor Sorel and I am excited to get started and work with you this semester. If you 

go by a name other than the one listed on the course roster, please let me know so I can update 

my records. I want everyone to feel comfortable and respected. If you have any questions or need 

anything, don’t hesitate to reach out.  Looking forward to a great semester! 

COURSE
DESCRIPTION

You have completed the prerequisites for this class, which covered the basics of story structure in both 
fiction and nonfiction. You also have a working knowledge of videography, video editing, lighting, and 
audio. In this course, we will build upon these five pillars to produce sports content.

This class will focus on branded content production. This course will provide essential technical and 
creative skills that are crucial in the fast-paced world of branded media. It fosters a blend of prob-
lem-solving, technical proficiency, and artistic vision that can be applied across multiple production 
roles. Branded productions have their own set of challenges, such as fast-moving action, varying light-
ing conditions, and unpredictable events which must be adapted to quickly. 

By the end of the semester, students will have learned to: 
Identify and articulate brand values: Students will analyze a given brand’s identity, target audience, 
and core messaging
Develop a brand-aligned concept: Students will pitch and storyboard a 30–60-second branded vid-
eo based on creative brief that reinforces brand awareness without overt selling, using mood, tone, 
and symbolism consistent with the brand’s guidelines.
Execute pre-production for branded content: Students will create a production plan (including shot 
lists, location scouting, talent briefs, and prop styling) 
Apply cinematic techniques to evoke brand emotion: Students will demonstrate the use of lighting, 
camera movement, and sound design to create an emotional response that aligns with the brand’s 
desired perception (e.g., trust, excitement, nostalgia).
Produce and edit a polished branded short: Working in small crews, students will shoot and edit a 
:30–1:00 branded film that meets technical standards (proper exposure, clean audio, seamless pac-
ing) and integrates subtle product/brand placement.
Evaluate effectiveness of branded storytelling: Students will present their final film with a short 
rationale explaining how specific creative choices (visuals, pacing, music) support measurable brand 
awareness goals (e.g., recall, affinity, shareability).

WELCOME

PREREQUISITE

TEXTBOOK,
SUPPLIES & FEES

This course uses extensive use of the internet for learning materials and no text is required.
All students are required to own a 2TB SSD Gen 3 USB C hard drive for editing.  There is a $140 
course fee for RTV3320 that is used to replace and repair MPMT equipment. MPMT equipment is 
used exclusively by MPMT students.

SOFTWARE &
COMPUTER

CLASS MEETING
TIME
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ATTENDANCE
POLICY

STUDENTS WITH
DISABILITIES

Students are expected to provide professional and respectful feedback on the quality of instruction in 
this course by completing course evaluations online. Students can complete evaluations in three ways:

1- The email they receive from GatorEvals
2-Their Canvas course menu under GatorEvals
3-  The central portal at https://my-ufl.bluera.com

Guidance on how to provide constructive feedback is available at https://gatorevals.aa.ufl.edu/students/. 
Students will be notified when the evaluation period opens. Summaries of course evaluation results 

are available to students at https://gatorevals.aa.ufl.edu/public-results/.

COURSE
EVALUATIONS

E-learning technical support, 352-392-4357 (select option 2) or e-mail to Learning-support@ufl.edu. 

Guide for students

Career Resource Center, Reitz Union, 392-1601. Career assistance and counseling. https://career.ufl.edu/

Library Support, Various ways to receive assistance with respect to using the libraries or finding resources.

http://cms.uflib.ufl.edu/ask.

Academic Resources, Broward Hall, 392-2010 or 392-6420. General study skills and tutoring. 

http://teachingcenter.ufl.edu/

Writing Studio, 302 Tigert Hall, 846-1138. Help brainstorming, formatting, and writing papers. 

http://writing.ufl.edu/writing-studio/

Academic Complaints: Office of the Ombuds; Visit the Complaint Portal webpage for more information.

Enrollment Management Complaints (Registrar, Financial Aid, Admissions): View the Student Complaint Proce-

dure webpage for more information. 

UF Student Success Initiative: Visit https://studentsuccess.ufl.edu/ for resources that support your success as 

a UF student.

Public Speaking Lab: (Dial Center, 501 Rolfs Hall). Offering online and in-person help developing, organizing, and 

practicing oral presentations. Contact email: publicspeakinglab@clas.ufl.edu.

ACADEMIC
RESOURCES

HEALTH &
WELLNESS

Requirements for class attendance and make-up exams, assignments, and other work are consistent 
with university policies.

Official UF attendance policy can be found at: 
https://catalog.ufl.edu/ugrad/current/regulations/info/attendance.aspx.

Students with disabilities who experience learning barriers and would like to request academic accom-
modations should connect with the Disability Resource Center. See the “Get Started With the DRC” 
webpage on the Disability Resource Center site. It is important for students to share their accommo-
dation letter with their instructor and discuss their access needs, as early as possible in the semester.

UF students are bound by The Honor Pledge which states “We, the members of the University of 
Florida community, pledge to hold ourselves and our peers to the highest standards of honor and 
integrity by abiding by the Honor Code. On all work submitted for credit by students at the University 
of Florida, the following pledge is either required or implied: “On my honor, I have neither given nor 
received unauthorized aid in doing this assignment.” The Conduct Code specifies a number of behav-
iors that are in violation of this code and the possible sanctions. See the UF Conduct Code website for 
more information. If you have any questions or concerns, please consult with the instructor or TAs in 
this class.

UF HONESTY
POLICY REGARD-
ING CHEATING, 
PLAGIARISM
ETC.

UF Whole Gator Resources: Visit https://one.uf.edu/whole-gator/discover for resources that are de-
signed to help you thrive physically, mentally, and emotionally at UF.

https://my-ufl.bluera.com
https://gatorevals.aa.ufl.edu/students
 https://gatorevals.aa.ufl.edu/public-results/
https://elearning.ufl.edu/student-help/keep-learning/quickstart-guide-for-students/
https://career.ufl.edu/
http://cms.uflib.ufl.edu/ask
http://teachingcenter.ufl.edu/
http://writing.ufl.edu/writing-studio/
https://studentsuccess.ufl.edu/
https://catalog.ufl.edu/ugrad/current/regulations/info/attendance.aspx
https://disability.ufl.edu/get-started/
https://disability.ufl.edu/get-started/
https://sccr.dso.ufl.edu/process/student-conduct-code/
https://sccr.dso.ufl.edu/process/student-conduct-code/
https://one.uf.edu/whole-gator/discover


PRELIMINARY EXAM (MATERIAL FROM RTV3511)......    10 PTS
READING QUIZZES ..........................................................    15 PTS
CREATIVE BRIEF ASSIGNMENT........................................... 5 PTS
INTERVIEW LIGHTING ASSIGNMENT ...........................     10 PTS
CINEMATOGRAPHY PROJECT..........................................   10 PTS
AUDIO PROJECT................................................................... 10 PTS  
PRE-PRODUCTION TECH SCOUT AND STORY BOARDS..15 PTS 
FINAL EDIT............................................................................. 15 PTS
FINAL EXAM ......................................................................... 10 PTS

GRADING SCALE
  
     94% or higher         =  A
     90%-93%	          =  A-
     88%-89%	          =  B+
     84%-87%	          =  B
     80%-83%	          =  B-
     78%-79%	          =  C+
     74%-77%	          =  C
     70%-73%	          =  C-
     65%-69%	          =  D
     64% or below          =  E

Fractional grade totals 0.5 and 
above will be rounded up.

Information on UF grading 
policies can be found here

GRADING

This course makes extensive use of Canvas for assignments, tutorials and course announcements. 
Students should check Canvas daily for:

Assignment descriptions- details on assignment expectations and learning outcomes. 

Canvas Calendar – The course schedule with key dates.

Event Reminders – Automatic reminders for important activities or deadlines.
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online
resources
ASSIGNMENTS &
DUE DATES

Information on current UF grading policies for assigning 
grade points. 

In-Class Recording:
Students are allowed to record video or audio of class lectures. However, the purposes for which 
these recordings may be used are strictly controlled. The only allowable purposes are (1) for personal 
education use, (2) in connection with a complaint to the university, or (3) as evidence in, or in prepa-
ration for, a criminal or civil proceeding. All other purposes are prohibited. Specifically, students may 
not publish recorded lectures without the written consent of the instructor. A “class lecture” is an 
educational presentation intended to inform or teach enrolled students about a particular subject, in-
cluding any instructor-led discussions that form part of the presentation, and deliver by an instructor 
hired or appointed by the University, or by a guest instructor, as part of a University of Florida course.

A class lecture does not include lab sessions, student presentations, clinical presentation such as 
patient history, academic exercises involving solely student participation, assessments (quizzes, tests, 
exams), field trips, private conversations between students in the class or between a student and the 
faculty or guest lecturer during a class session.

Publication without permission of the instructor is prohibited. To “publish” means to share, transmit, 
circulate, distribute, or provide access to a recording, regardless, of format or medium, to another 
person (or persons), including but not limited to another student within the same class section. Addi-
tionally, a recording, or transcript of a recording, is considered published if it is posted on or uploaded 
to, in whole or in part, any media platform, including but not limited to social media, book, magazine, 
newspaper, leaflet, or third-party note/tutoring services. A student who publishes a recording without 
written consent may be subject to a civil cause of action instituted by a person injured by the publica-
tion and/or discipline under UF Regulation 4.040 Student Honor Code and Student Conduct Code.

IN-CLASS
RECORDING

https://elearning.ufl.edu/
https://elearning.ufl.edu/
https://elearning.ufl.edu/
https://catalog.ufl.edu/UGRD/academic-regulations/grades-grading-policies/
https://catalog.ufl.edu/UGRD/academic-regulations/grades-grading-policies/


	 IN CLASS OUTSIDE OF CLASS

ASSIGNMENT 1 camera practice
Shot Review
Sequence review

Production 2 post production

ASSIGNMENT 4 Team field lighting practice 2
One big light motivated by practical

JAN 14

JAN 21

JAN 28  

FEB 4

FEB 18

MAR 4

MAR 11

MAR 18

MAR 25

APR 1

APR 15

APR 22

Meet G001 C100 WORKSHOP II  Camera Quiz 1
Depth of Field, lens speed,exposure triangle

ASSIGNMENT 3 Team field lighting practice
One big light set up for scene. Fill/Negative Fill

APR 8

FEB 11

Meet G001 Intro Exam from RTV3511  
Course Objectives
C100 WORKSHOP- color temp/white balance pre sets

Meet G001 Lighting Instruments and diffusion. 
Camera quiz 2  Acheiving the “non-lit” look.
Cinematic light.  What is it?

Meet in G215 mic techniques and practice. Audio Quiz 5 
Story arc review. Pick a scene directors prep.

Production 1 Due  
Production 2  Group Creative with Agency
Idea creation. Color grading

Production 2 shot boards presented

No Class. Shoot production.

Project screening and critique
Final Exam

 Meet in G215- Audio for storytelling Lighting quiz 4
 Mic types lav vs shotgun. Reducing unwanted noise.
 Hiding lavs. Pick a scene project- Pre Pro

Production week Project 1
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ASSIGNMENT 2 camera practice
Depth of Field
Sun in front/nat light excercise

SPRING BREAK

Lighting Instruments and location. Lighting quiz 3		
Working in small spaces
Embrace your situation

ASSIGNMENT 5 Pick a scene project- Pre Pro
One Big Light. Shot Board with lights, lenses and DOF

Meet in G001 Camera movement workshop
Introduction to camera movement devices in MPMT.

Meet in G001.  Brand content. Agency interaction/sto-
ryboards and director’s treatment from agency: now 
what?

Project 2 Shot boards

Project 1 Communication and assemble edit

Create Director’s treament

ASSIGNMENT 6 Pick a scene project- Shoot with actors.

Production 2 Directors Treatment Pitches
Concepts approved. Color secondarys

Project 1 Shot boards with lighting and lenses

Production 2 production


