
Diverse Voices 

 

 
Instructor: Vanessa Dalton Wakeman          TA: Francis Akanbi 

Email: vdalton1@ufl.edu                                       fakanbi@ufl.edu 

Phone: 347-861-6366 

Office hours: Thursdays, 3pm-5pm 

Meeting times via Zoom: T|12:50 pm - 2:45 pm  R|1:55 - 2:45 pm 

Zoom class 

link: https://zoom.us/j/3203798841?pwd=eCt1RE1EeE9CbXR1aG5WMHdqdjRuQT09 

Credits: 3  

 

Course Description 

Diverse Voices in Communications is a three-credit course that assesses the vital role of diversity, 

equity and inclusion (DEI) in public relations. Public relations professionals play a key role in 

telling stories that shape the perceptions of stakeholder groups. In this course you will gain insight 

and direction on ways to help create and support a diverse, equitable and inclusive work 

environment. During the semester we will explore the ways in which emotional intelligence and 

cultural competency impact your ability to make decisions that reflect the core principles of DEI.   
 

Understanding the journeys of the leaders of color who have changed the face of leadership in 

public relations will help outline the obstacles to and benefits of DEI in the field.  

  

Course Format 
This class is intended to be an interactive learning environment where sharing of opinions and 

ideas is encouraged. You must keep up with the assignments to fully understand issues and 

intelligently contribute to the classroom discussions. It is in your best interest to fully engage 

because what you learn will help you make important decisions in the future. 

  

Required Book 

Diverse Voices: Profiles in Leadership Edited by Shelley & Barry Spector. It is available at 

Amazon or PRSA Foundation. 

 

Readings and Tasks as Assigned 
Most weeks will have a reading, infographic, podcast or video assignment that will serve as the 

prompt for that week’s class discussion. Additionally, students are expected to regularly read 

industry news, examples include: PRWeek, The Holmes Report, IPR Research Letter, and PR 

News. Due to the nature of the ever-evolving public relations media landscape, the syllabus may 

be updated with timely content and it is the responsibility of the student to keep abreast of the 

edits/changes that are posted on Canvas. 

 

Course Objectives & Learning Outcomes 
By the end of the course, students should: 

 Have an understanding of the terms diversity, equity and inclusion 



 Develop an awareness of the role of the PR professional in the communications 

ecosystem as it relates to DEI 

 Identify the challenges and opportunities in public relations from the various 

narratives of diverse leaders 

 Understand the current climate towards DEI in the public relations sector 

 Begin to develop a competency for inclusive language 

 Understand the role of communications in support DEI principles 

College of Journalism and Communications Objectives 
The Accrediting Council on Education in Journalism and Mass Communications requires that by 

graduation all students should be able to: 

 apply the principles and laws of freedom of speech and press, in a global context, and for 

the country in which the institution that invites ACEJMC is located; 

 demonstrate an understanding of the multicultural history and role of professionals and 

institutions in shaping communications; 

 demonstrate culturally proficient communication that empowers those traditionally 

disenfranchised in society, especially as grounded in race, ethnicity, gender, sexual 

orientation and ability, domestically and globally, across communication and media 

contexts; 

 present images and information effectively and creatively, using appropriate tools and 

technologies; 

 write correctly and clearly in forms and styles appropriate for the communications 

professions, audiences and purposes they serve; 

 demonstrate an understanding of professional ethical principles and work ethically in 

pursuit of truth, accuracy, fairness and diversity; 

 apply critical thinking skills in conducting research and evaluating information by methods 

appropriate to the communications professions in which they work; 

 effectively and correctly apply basic numerical and statistical concepts; 

 critically evaluate their own work and that of others for accuracy and fairness, clarity, 

appropriate style and grammatical correctness; 

 apply tools and technologies appropriate for the communications professions in which they 

work 

 

Course Evaluation 

The evaluation of coursework will be based on the student’s performance in four major areas, 

each of which constitutes a proportion of the final grade. Your grade will be calculated by the 

following: 

  

 

 

 



Class Assignments 

In-Class Participation: 25% 

You are expected to participate in the weekly discussions in both small group assignments and 

with the entire class. In addition to taking a leadership role in your assigned block, you will be 

graded on how thoughtfully you participate in class discussions.    

 

Class Leadership: 25% 

Each week two-three students will be assigned to take a class leadership role for the class 

discussion of the readings. You have complete freedom in how you elect to approach that 

leadership role.  

 

The following are some suggestions on how to lead the class: a) Prepare questions to generate 

thought-provoking discussions, b) Lecture on the topic and bring additional readings or other 

materials to the lecture, c) Take a critical position on the authors’ perspectives and bring 

evidence as to why you think an author is wrong, and/or d) Show the class current event 

examples that illustrate the week’s topic and share your insights.  

  

Attendance: 20% 

Attendance counts for 20% of your grade and attendance is taken each class. You are expected to 

attend class. There are two non-penalized absences for this class.   

  

Team Assignment: 25% 

Each team will be charged with creating a DEI plan. This team assignment will provide an 

opportunity to share strategy and tactics for creating a more inclusive and equitable industry. 

Details will be distributed soon.  

 

 

 

Week & 

Date 

In-Class and Homework Topics 

      Wk1 

August 24 

Welcome and Introductions 

Homework 

a. Start reading the class textbook (Diverse Voices: Profiles in Leadership) 

b. Do some findings to get other terms for DEI 

c. Find an article that you feel the language used suggest non-inclusion. 

 

       Wk2 

August 31 

Defining diversity, equity and inclusion 

 

Homework 

a. Read:  https://zapier.com/blog/communicate-inclusion-and-diversity/ and 

review the Conscious Style Guide 

b. Read: A Guide to Diversity, Equity and Inclusion for Communications 

c. Read: Let’s Get Practical: Language Matters  

 



        Wk3 

   Sept 7 

The language of DEI 

 

Homework 

 

Read The Public Relations Industry Is Too White and the Solution Starts with 

Higher Education 

 

       Wk  4 

    Sept 14 

No Class 

You can use this time to get to know your team for your group assignment. 

 

         

 

 

        Wk 5 

    Sept 21 

DEI challenges and opportunities in the PR sector 

 

Homework 

 

a. Read PR Agencies Need to Be More Diverse and Inclusive. Here’s How 

to Start 

b. The Wakeman Agency/Institute of Public Relations Survey: The language 

of Diversity, Equity and Inclusion (Will be shared via pdf) 

  

         

 

       Wk6 

   Sept 28 

Emotional Intelligence and Cultural Competency 

 

Homework 

Find one DEI related resource to share with members of the class. It can be a 

podcast, article, video or expert that resonates with your perspective on DEI. Be 

prepared to share why you find the resource relevant. 

 

       

      Wk7 

     Oct 5 

What type of PR professional will you be? 

1st  Period: Guest speaker: Adrianne Smith 

                     Senior Vice President & Senior Partner 

                     Chief Diversity and Inclusion Officer 

                    FleishmanHillard 

 

2nd  Period: Leadership Profile Presentation 
Profile: Lisa Chen. Presenter: Sofia Kuber 

Profile: Micheline Tang. Presenter: Lauren Kim 

 

Due on this day: Submit the name of the company you are using for your Group 

presentation 



       

 

      Wk8 

     Oct 12  

        

 

 

 

     

    

 

Leadership Profile Presentation 
Profile: Andrew McCaskill. Presenter: Nicholas Johnson 

Profile: Armando Azarloza. Presenter: Jordan Rappoport 

Profile: Brandi Boatner. Presenter: Skyelar Kump 

Profile: Brenden Lee. Presenter: Nicole Poplewko 

 

 

 

Due on this day: Submit a brief outline of what you are planning for your 

presentation. 

      

      Wk 9 

    Oct 19   

 

 

 

     

 

1st  Period - Guest speaker: Sandy Lish 

                         Principal/ Co-founder – The Castle Group 

 

2nd Period – Leadership Profile Presentation 
Profile: Cheryl Procter-Rogers. Presenter: Lauren Lee 

Profile: Terry Edmonds. Presenter: Imani Hernandez 

        

 

    Wk 10 

    Oct 26  

 

 

    Oct 28 

Leadership Profile Presentation 
Profile: David Albritton. Presenter: Sarah Wells 

Profile: Del Galloway. Presenter: Riley Lazzara  

Profile: Denise Hill. Presenter: Baileigh Lorenze 

Profile: Emile Lee. Presenter: Jazmin Miller 

 

Leadership Profile Presentation 

Profile: Lisa Osborne Ross. Presenter: Sydney Jones 

      11 

   Nov 2 

Leadership Profile Presentation 
Profile: Jessica Cassano-Antonellis. Presenter: Taylor Smith 

Profile: Jon Onoda. Presenter: Donya Mansoorian  

Profile: Jon Iwata. Presenter: Grace Lear 

Profile: Judith Harrison. Presenter: Tammy Nguyen 

 

       12 

    Nov 9 

Leadership Profile Presentation 
Profile: Marvin Hill. Presenter: Noah Corcoran 

Profile: Michael Sneed. Presenter: Dylan Porter  

Profile: Mike Fernandez. Presenter: Riley Fitzpatrick 

Profile: Mike Paul. Presenter: Olivia Trejo 

 

 

 

 



         

       13 

   Nov 16 

 

1st Period: Guest speaker: Musonda Kapatamoyo, PhD 

                       Professor/Chair – Department of Mass Communications 

                        Southern Illinois University, Edwardsville 

 

2nd Period: Leadership Profile Presentation 
Profile: Catherine Hernandez-Blades. Presenter: Victoria Rosaly  

Profile: Damon Jones. Presenter: Tori McFarlane 

 

 

       14 

   Nov 23 

Leadership Profile Presentation 
Profile: Pallavi Kumar. Presenter: Andrea Conord 

Profile: Patrice Tanaka. Presenter: Nadiya Singh  

Profile: Rosana Fiske. Presenter: Sydney Rose 

Profile: Neil Foote. Presenter: Victoria Diogene 

 

Due on this day: Submit your final presentation 

       15 

  Nov 30       

 

Dec 2 

Group 1 Presentation 

Group 2 Presentation 

 

Group 3 Presentation 

 

      16 

   Dec 7 

Group 4 Presentation 

Group 5 Presentation 

 

 

 

 

The grading scale for the course is: 

A 92-100% 

A- 90-91.99% 

B+ 88-89.99% 

B 82-87.99.99% 

B- 80-81.99% 

C+ 78-79.99% 

C 72-77.99% 

C- 70-71.99% 

D+ 68-69.99% 

D 62-67.99% 

D- 60-61.99% 

E below 60.99% 

 Follows current UF policies (https://catalog.ufl.edu/ugrad/current/regulations/info/grades.aspx).  

 

 

 



Availability 
Please feel free to speak with me during the semester about any questions or concerns you have 

during my office hours or by appointment as well. (You can also reach me by email and I’ll do my 

best to get back to you within 24 hours.) 

 

Commitment to Diversity, Equity & Inclusion 
I am committed to creating an environment of inclusion which respects and affirms the 

fundamental dignity, value, and distinctiveness of all individuals and their perspectives. My 

teaching will reflect the understanding of the complexity of identity and the increasing mutuality 

of our global community. I believe it is part of my responsibility to help promote and maintain a 

community of compassion, embracing the rich depths of diversity, while facilitating opportunities 

for equity and inclusion. 

  

Course Professionalism 
Students are expected to conduct themselves in a professional manner at all times. Carefully 

consider how you participate and the assignments you submit. You can use humor and demonstrate 

creativity, but think ahead to how it will reflect on you. Use your best professional judgment. 

 

Projects should not contain nudity, profanity, illegal activities or situations that would put you or 

others in danger. Students are expected to arrive on time via Zoom, not leave early, and wait for 

the class to end before signing off. Cell phones and other electronic devices may not be used during 

class. In the event of an emergency, notify me at the start of class. Laptops may be used for 

assignments or as a note-taking device. Surfing the Internet, checking or sending email or texts, 

playing games, and other online activities not related to class are strictly prohibited. 

  

Online Course Administration — e-Learning in Canvas 

http://elearning.ufl.edu/ will be used to administer the course communication, materials, and 

grades. 
 

Students Requiring Accommodations 
Students with disabilities requesting accommodations should first register with the Disability 

Resource Center (352-392-8565, dso.ufl.edu/drc) by providing appropriate documentation. Once 

registered, students will receive an accommodation letter which must be presented to the instructor 

when requesting accommodation. Students with disabilities should follow this procedure as early 

as possible in the semester. 
  

Course Evaluation 
Students are expected to provide professional and respectful feedback on the quality of instruction 

in this course by completing course evaluations online via GatorEvals. Guidance on how to give 

feedback in a professional and respectful manner is available at gatorevals.aa.ufl.edu/students/. 

Students will be notified when the evaluation period opens, and can complete evaluations through 

the email they receive from GatorEvals, in their Canvas course menu under GatorEvals, or via 

ufl.bluera.com/ufl/. Summaries of course evaluation results are available to students at 

gatorevals.aa.ufl.edu/public-results/ . 
  



University Honesty Policy 
UF students are bound by The Honor Pledge which states, “We, the members of the University of 

Florida community, pledge to hold ourselves and our peers to the highest standards of honor and 

integrity by abiding by the Honor Code. On all work submitted for credit by students at the 

University of Florida, the following pledge is either required or implied: “On my honor, I have 

neither given nor received unauthorized aid in doing this assignment.” The Honor Code 

(sccr.dso.ufl.edu/process/student-conduct-code/) specifies a number of behaviors that are in 

violation of this code and the possible sanctions. Furthermore, you are obligated to report any 

condition that facilitates academic misconduct to appropriate personnel. If you have any questions 

or concerns, please consult with the instructor or TA in this class. 

 

Students are allowed to record video or audio of class lectures. However, the purposes for which 

these recordings may be used are strictly controlled. The only allowable purposes are (1) for 

personal educational use, (2) in connection with a complaint to the university, or (3) as evidence 

in, or in preparation for, a criminal or civil proceeding. All other purposes are prohibited. 

Specifically, students may not publish recorded lectures without the written consent of the 

instructor. 

 

A “class lecture” is an educational presentation intended to inform or teach enrolled students about 

a particular subject, including any instructor-led discussions that form part of the presentation, and 

delivered by any instructor hired or appointed by the University, or by a guest instructor, as part 

of a University of Florida course. A class lecture does not include lab sessions, student 

presentations, clinical presentations such as patient history, academic exercises involving solely 

student participation, assessments (quizzes, tests, exams), field trips, private conversations 

between students in the class or between a student and the faculty or lecturer during a class session.  

 

Publication without permission of the instructor is prohibited. To “publish” means to share, 

transmit, circulate, distribute, or provide access to a recording, regardless of format or medium, to 

another person (or persons), including but not limited to another student within the same class 

section. Additionally, a recording, or transcript of a recording, is considered published if it is 

posted on or uploaded to, in whole or in part, any media platform, including but not limited to 

social media, book, magazine, newspaper, leaflet, or third party note/tutoring services. A student 

who publishes a recording without written consent may be subject to a civil cause of action 

instituted by a person injured by the publication and/or discipline under UF Regulation 4.040 

Student Honor Code and Student Conduct Code 

 

Campus Resources 
 

U Matter, We Care: If you or someone you know is in distress, please contact umatter@ufl.edu, 

352-392-1575, or visit umatter.ufl.edu/ to refer or report a concern and a team member will reach 

out to the student in distress.  

Counseling and Wellness Center: Visit counseling.ufl.edu/ or call 352-392-1575 for information 

on crisis services as well as non-crisis services.  



Student Health Care Center: Call 352-392-1161 for 24/7 information to help you find the care 

you need, or visit shcc.ufl.edu/.  
 

University Police Department: Visit police.ufl.edu/ or call 352-392-1111 (or 9-1-1 for emergencies).  

 

UF Health Shands Emergency Room / Trauma Center: For immediate medical care call 352-

733- 0111 or go to the emergency room at 1515 SW Archer Road, Gainesville, FL 32608; 

ufhealth.org/emergency-room-trauma-center.  

 

E-learning technical support: Contact the UF Computing Help Desk at 352-392-4357 or via e-

mail at helpdesk@ufl.edu.  

 

Career Connections Center: Reitz Union Suite 1300, 352-392-1601. Career assistance and 

counseling services career.ufl.edu/. 

  

Library Support: cms.uflib.ufl.edu/ask various ways to receive assistance with respect to using 

the libraries or finding resources. 

  

Teaching Center: Broward Hall, 352-392-2010 or to make an appointment 352392-6420. 

General study skills and tutoring. teachingcenter.ufl.edu/ 

  

Writing Studio: 2215 Turlington Hall, 352-846-1138. Help brainstorming, formatting, and 

writing papers. writing.ufl.edu/writing-studio/ 

  

Student Complaints On-Campus: sccr.dso.ufl.edu/policies/student-honor- codestudent-

conduct- code 

  
 


